COMPLETE STREETS
make economic sense

Complete Streets contribute to economic growth and stability. People
want to live and work in healthier, walkable, bikeable communities.
Complete Streets can shift household spending from vehicle costs to
cover other household expenses. As a result, they benefit the local
economy and support efforts at economic development.

B E N E F I T S T O FA M I LY B U D G E T S
Complete Streets give individuals and families the freedom to choose between multiple types of transportation. When people
choose more cost-effective travel modes, they have more money to spend on other essentials, as well as in the local economy.

• Wisconsin public transit users save nearly $7 per trip when compared to drivers. These savings have resulted in enough additional
investments in the local economy to create 11,671 new jobs, $163.3 million in tax revenue, and $1.1 billion in total output.1
• In the Chicago region, people living within a 1/2 mile of a rail station save $2,272 on transportation expenses compared to households
further from a rail station.2
• A two-person adult household that uses public transportation saves an average of $6,251 annually compared to a household
with two cars that uses no public transportation.3   
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R A I S E P R O P E R T Y VA L U E S

BOOST LOCAL BUSINESSES

Communities with Complete Streets have stronger real estate
markets. Homes located near bicycle, pedestrian, and transit
facilities are worth more and maintain their value:

Complete Streets stimulate the local economy. They help
communities attract large employers and employees:

• In Washington, D.C., the addition of new patterned sidewalks,
streamlined public parking, and new traffic signals helped a
business district to attract 44 new businesses and 200 new
jobs. Sales, employees, and pedestrians have more than tripled
since the project was completed.7  
• In Pittsburgh, 30 percent of employers responded that
transportation was the number one barrier to hiring and
retaining qualified workers.8  
• In Portland, people visiting restaurants and convenience stores
by bicycle, foot, or transit visit more frequently, and spend
more on average than those who drove. 9  

• Chicago-area homes located within one-half mile of a
Metra station sell for $36,000 more on average than homes
that are not within walking distance of a Metra station.4
• In Indianapolis, a house located within one-half mile of the
Monon Trail sold for 11 percent more than an identical house
one mile from the trail.5    
• Homes in neighborhoods with high Walk Scores sell for $4,000
to $34,000 more than the average home.6

Get involved
Led by the Cook County Department of Public Health in collaboration with many partners,
Healthy HotSpot aims to multipy the number of places that make healthier living easier. Visit
cookcountypublichealth.org/healthy-hotspot for more information about the Initiative.
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